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REPRESENTATIVES FROM 38 COUNTRIES REGISTERED FOR 41st 
ANNUAL MOUNTAIN TRAVEL SYMPOSIUM (MTS) IN KEYSTONE 

(Attendance to reach all-time record) 
 
Laguna Hills, Calif. March 14, 2016—When the 41st annual Mountain Travel 
Symposium (MTS) opens for business from April 3–9 in Keystone, Colorado, it will 
welcome the largest number of participants in its history. Registered attendance has 
currently topped 1,000 and includes an international contingent from 38 countries. 
The reason? The week-long MTS is the single largest gathering of mountain travel 
professionals in the world offering more than 11,000 face-to-face meetings between 
travel “suppliers” such as resorts, lodging properties, and attractions with 
worldwide travel “buyers” such as tour operators, meeting planners, and ski 
club/group decision-makers. This year’s roster includes 147 ski group and council 
leaders—a 15 percent increase from last year. 
 
Registration from the international segment is showing particular strength this 
year. More than 80 tour operators from 53 companies have signed up for this year’s 
Trade Exchange where participants pre-register for individual appointments. The 
dramatic surge is delivering a whopping 45 percent increase over last year. 
Destination resort and lodging representatives meet with travel “buyers” from the 
U.S. Canada, Central America, South America, the UK, Europe, China, South Korea, 
Russia, and Japan. 
 
“It is clear that MTS’s reputation for highly productive business-to-business 
interaction continues to spread around the world since every year more and more 
tour operators, ski clubs/councils and meeting planners attend so they can meet 
with so many suppliers in one place for one very productive week,” says Alicia 
Evanko Lewis, senior vice president of events, Northstar Travel Group. 
 
As recently reported in the Denver Post, the ski industry contributes $4.8 billion in 
economic activity to Colorado and 46,000 year round jobs. Representatives from 
many Colorado resorts, lodging properties and tourism businesses attend MTS each 
year to build relationships with travel suppliers, write orders for future business, 
and take advantage of the professional development available during the two-day 
Forum that is integral to the MTS experience.  
 

Schedule 
April 4-5 – The Trade Exchange 
Buyers and suppliers from around the globe meet in  
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dozens of one-to-one appointments with an eye to negotiating contracts and 
generating new business. After just a few minutes, it becomes clear why so many 
mountain travel professionals attend the Trade Exchange tradeshow every year 
because of the enormous amount of work being done in a single location. 
 
April 6-7 – The Forum 
The two-day Forum delivers “the ski industry’s most important thought leadership 
programming available in the world,” assures Bruce Rosard, the Forum’s program 
producer. 
 
This year’s topics, speakers and brands will cover a wide variety of subjects to 
provide insights and expertise on mountain travel sales and marketing including: 
 

*Keynote speakers - Kirsten Lynch, CMO of Vail Resorts; Josh Linker, tech 
entrepreneur and disruptive force; and Jeremy Bloom, former Olympic skier 
and NFL player, and current CEO of a marketing software company 
 
*Hot topics -  The MTS Debate: Direct vs. Third Party Distribution; Driving 
the Drive Market; The Millennials Point of View; For Rent by Owner; and 
Innovation and Disruption 
 
*Breakout sessions – Mobile, Social, and Sales Training; Women’s Leadership, 
Summer Business, Results and Trends; and Marketing Content 
 
*Leading brands sending presenters: Google, Facebook/Instagram, Airbnb, 
Hotel Tonight, United Airlines, HomeAway, Wyndham Destination Network, 
LeisureLink, Revinate, Phocuswright, STR, DestiMetrics, RRC Associates, and 
Human Movement Management 
 
*Resorts with senior executives on the agenda include: Steamboat Ski & 
Resort Corporation, Jay Peak, Resorts of the Canadian Rockies, Switzerland 
Tourism, Killington Ski Resort, Vail Resorts, Intrawest, Northstar California, 
Breckenridge Tourism Office, and Ski Utah 

 
 “One of our greatest strengths is that we have continued to evolve, grow, and adapt 
to the changing needs of our participants for the past four decades,” said Michael 
Pierson, president of Michael J. Pierson Associates, Inc. and general manager of MTS. 
“With all the business development, networking and educational opportunities 
available during the week, MTS is well-established as a ‘must attend’ conference for 
mountain destination professions around the globe.” 
 
For more information about Mountain Travel Symposium visit www.mtntrvl.com. 
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About Mountain Travel Symposium 

Mountain Travel Symposium is the largest and longest running annual gathering of 
mountain travel professionals in the world and is a fully owned subsidiary of 
Northstar Travel Group.  More than 1,200 representatives from more than 35 
countries establish relationships, build business, pursue professional development 
and create a stronger mountain community.  MTS is regarded as the single most 
productive business venue for mountain travel suppliers and buyers in the world. 

 

 

 


